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ROMANIZATION

Mina-san, kon'nichiwa.

Yuri no 0dio burogu desu.
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Kyo wa Tokyo no, (Harajuku to fasshon) ni shoten o atete o-hanashi shitai to omoimasu.

Harajuku wa, Shibuya, Omotesando nado to narabi, Tokyo de mo saisentan no fasshon
ga atsumaru eria desu. Harajuku ni wa, kokunaigai no yumei dezaina ya kaigai burando
nado no chokuei-ten ga zurari to narande imasu. Naka demo Harajuku o shocho suru
fasshon biru, Rafore Harajuku ni wa (Tokyo fasshon no ima) ga mansai desu.
Warudowaidorabu ya Suparabazu nado, Rondon de mo ninki no Nihon burando o tori
atsukatte iru hoka, Nihon hatsu no hotto na burando no o-mise ga sorotte imasu.

Rafore san-kai ni tenpo o kamaeru burando (Marukomaruka) wa, fasshonrida-teki sonzai
no tarento ya geinod-jin o hajime, ju-dai kdhan kara niju-dai zenhan no danjo ni atto-teki
na shiji o ete imasu. Burando-mei wa, Porutogaru-go de (kureiji) o imi suru sode, (kosei
o mugen ni hikidasu fuku) o yofuku zukuri no téma ni shin-shohin o tsugi tsugi to umi
dashite imasu. Pinku ya burt nado kyoretsu na iro o haishoku ni shitari, zanshin na
dezain ga 6i burando desu ga, Marukomaruka ga niju-dai zengo no wakamono ni ninki
no riyl wa, tada poppu na dake de naku, dezaina jishin ga y6fuku no k6z6 o
shiritsukushite iru yofuku zukuri no kihon ga atte no gendai-teki na rafu sa ni aru yo desu.

Marukomaruka ni daihyo sareru yo ni, Harajuku kizzu to yobareru wakamono-tachi wa,
otona-tachi kara mireba, (Hade na kakko o shite machi o aruite, ma...) to iu insho ga
tsuyoi yo desu ga, kare-ra wa tada uwabe no sGshoku o tanoshinde iru dake de naku,
tsukurite no uragawa made yomitoru honmono shikd mo fuete iru yo desu.

Matataku-ma ni utsuri kawaru Toky0 no fasshon torendo. Sore o shocho suru ka no yo ni,
machi o ikikau wakamono no yosoi mo kawatte ikimasu. Arushu, seiji yori mo Harajuku
no wakamono o mita ho ga Nihon to iu kuni no ugoki ga wakari yasui to iu iken mo
arimasu.

Kyo wa, (Harajuku to fasshon) ni tsuite o-hanashi shimashita.

lkaga deshita desho ka?

Anata no machi ni wa, ima, don'na fasshon ga arimasu ka?

ENGLISH
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Hi everyone! And welcome to Yuri’s audio blog.

Today | would like to highlight Tokyo’s Harajuku Fashion. Harajuku stands alongside
Shibuya and Omotesando as being one of the areas of Tokyo where cutting edge
fashions seem to converge. Harajuku’s streets are lined with shops of international
brands and famous clothing designers from all over Japan and around the world.

Among these, the fashion building Laforet Harajuku stands as a symbol of the area,
packed full of whatis “now” in Tokyo fashion. Alongside lots of other hot Japanese
brands, the complex houses brands like “World Wide Love!” and “Super Lovers,”
Japanese brands also popular in London.

And with a shop on the 3rd floor, the brand Malkomalka enjoys overwhelming popularity
among fashion-leading celebrities, teenagers and men and women in their early
twenties. The brand apparently owes its name to the Portuguese word for “crazy” and
continues to create new clothing and products with “clothes that bring out your unlimited
individuality” as its core theme. With intense colors like pinks and blues, itis a brand with
lots of innovative designs. But the popularity the Malkomalka brand enjoys with young
customers in their twenties is not due solely to the pop style. Itis also thanks to designers
who understand the structural aspects of the clothing they create inside and out. The
designers use this knowledge of structure at the core of their creative process to create a
contemporary and “rough” look.

On the streets, companies like Malkomalka are represented by a group of youngsters
called “Harajuku kids.” Most adults are flabbergasted by these kids “walking down the
street in their gaudy clothing,” but the “Harajuku kids” are not just playing around with
exterior decoration. An increasing number of fashions allow us to read the designers true
intentions from behind the scenes.

The apparel of the youngsters on the streets is always changing and seems to symbolize
the constantly changing Tokyo fashion trends themselves.

Some even go so far as to say that one can get a better sense of what modern day Japan
is all about by ignoring politics altogether and looking at Harajuku’s youth.

Today’s blog was about Harajuku fashion. | hope you enjoyed it!
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9.  Whatkinds of fashions are there where you live?

VOCABULARY
Kanji Kana Romaji English
RHEI D L&DBE&L&DTD shocho suru to symbolize
BA ARV seiji politics
7ER> WEH> ikikau to come and go
&IA LS shiko orientation
Y LA SHAN uwabe exterior, surface
BT SALA zanshin innovative
REZN TLOND kyoretsu intense, strong
S LU shiji support
FEEIR Ho2ESTE attoteki overwhelming
K FATL mansai filled with, full of
Ao E F5DE zurarito inaline,in a row
directly-managed
[EF=y" 5&<XUVTA chokueiten store
£ L&DTA shoten focus
RF T hade showy
0\ KZHL) yOSO0i dress
SAMPLE SENTENCES
IBIEFRZERBL TL S, FWEBOAZFTY,

Hato wa heiwa o shochoshite iru.

Doves symbolize peace.

Senko wa seijigaku desu.

(I) major in politics.




EADXISUTIREREAALADMTER
2TCTUL\B,

Shibuya no sukuranburu késaten o hitobito ga
ikikatte iru.

People are coming and going at the scramble
intersection in Shibuya.

0 U PEAOTRER TV S,

Kyaria shiké no josei ga fuete iru.

The number of career-oriented women is
increasing.

WIE DD (FDAERL,

Kare wa uwabe dake no ningen da.

He's superficial.

RIS LT 1T
Do

Shaché wa zanshin na aidia o hosigatte iru.

TPEMRLMDTL

The president wants innovative ideas.

STEHRMCBZITULS,

Ima de mo kyéretsu ni oboete iru.

| still rememer it strongly.

EREOZFLLICIE. BERERITCTEL
(/\0

Kokumini no shiji nashi ni wa seisaku o jikko
dekinai.

It's impossible to implement policy without the
support of the nation.

ZDF— LOEEIRIICEEN,

Sono chimu ga attoteki ni tsuyoi.

The team is overwhelmingly strong.

SBEOMEEE. BRADTYIE1—NE
I,

Konshu no zasshi wa yameijin no intabyu ga
mansai da.

This week's magazine is filled with celebrity
interviews.

BREES—XVEDHIC,. X5 TN
TETCUL\E,

Yiamei na ramen-ya no mae ni zurari to gyoretsu
ga dekite ita.

In front of the famous ramen shop, there was a
line of the people.

EEECTEORIFSM. &L,
Chokueiten de katta h6 ga yasui.

Buying at the directly-managed store is cheaper.

BOERME D TLILL,
Me no shéten ga atte inai.

The eyes are out of focus.

HZECDOKRZG. IRFLREETCLDZEE
M0\,

Asoko no daigaku wa hade na fuku o kite iru
gakusei ga Oi.

That university has a lot of students who wear
showy clothes.




HARDIGHHWLEWNE S de 5. BUES D,

Nihon no dentéteki na yosdi to ittara kimono daro.

You can't think of Japanese traditional attire without thinking of the kimono.




