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Mina-san, kon'nichiwa.

Yuri no 6dio burogu desu.

Kyo wa Tokyo no fasshon,(Burando mania) ni tsuite ohanashi shimasu. Nihon ni wa,
Obei no shinise burando ni me ga nai josei-tachi ga 6zei imasu. Naka de mo ruiviton no
ninki wa fudo no chii o kizuite imasu. Aoyama ya omotesandd no 6dori de hon'no 10-pun
sanpo o sureba, ruiviton no baggu o te ni motsu josei o kanarazu miru koto ga dekiru to
itte mo kagon de wa arimasen. Ima ya, joshidaisei ya joshikosei de atte mo, hitotsu 3-
man-en wa suru ruiviton no saifu o0 motte iru no ga joshiki da to iu node watashi mo
odoroki masu. Nihon wa fukeiki to iwarete hisashii desu ga, marude sore ga uso no yo ni
koka na burando-hin ga urete imasu. Erumesu, purada, bottegaveneta no baggu, mata,
makujeikobusu, gucchi, didru nado no yofuku mo tobu yo ni ure tsuzukete iru so desu.

(Burando mania) to yobareru josei-tachi no 0ku wa, ko shita iroiro na burando mono o
issho ni kddinéto suru koto ga 6i no mo jijitsu desu. Didru no sdtsu ni purada no baggu,
shaneru no saifu ni gucchi no akusesari to iu yo ni mi ni tsukeru mono subete ga kokyu
burando na no desu. Korera o mi ni tsukeru koto ga, isshu no sutétasu de ari, jiko
hyogen na no desu. Watashi wa, jibun ni niau mono ga areba, nani ka katte miy0 to, o-
mise o0 nozoita koto mo arimasu ga, yahari nakanaka kogaku de kantan ni wa o-saifu o
akeru koto ga dekimasendeshita. Uind0 ni kazarareta goka na disupuré o nagamete iru
dake de jubun datta no desu.

Sate, mina-san no machi de wa do desho ka?

Umi no mukod ni mo, yahari (Burando mania) wa iru no desho ka?

Sore dewa, mata.

ENGLISH

Hello everyone, and welcome to Yuri's audio blog.
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> Today we'll be talking about the “brand maniacs” in the world of Tokyo fashion. There are
many Japanese women in Japan with an insatiable appetite for established western
brand names. Among these, Louis Vuitton products command a rock-solid position of
popularity. It would not be an overstatement to say that a mere 10 minute stroll down one
of the main roads of Tokyo's Aoyama or Omotesando areas should have you spotting at
least one woman with a Louis Vuitton bag dangling from her arm.

5. It surprises even me that these days it seems commonplace for female college - and
even high school students - to have at least one 30,000 yen Louis Vuitton wallet lying
around somewhere. People have been complaining about the poor economy in Japan
for some time now, and yet - as if all of that had been some big lie - expensive brand
name products like these still sell well. Bags by Hermes, Prada and Bottega Veneta, and
clothing by Marc Jacobs, Gucci, and Dior just keep flying off store shelves.

4. ltis true that many of the women commonly referred to as “brand maniacs” coordinate
entire wardrobes from a combination of various brand-name items. A suit by Dior, bag by
Prada, a Chanel wallet, and Gucci accessories can make up an outfit comprised of
exclusively expensive brand names. Wearing clothing like this is a certain kind of status
and a form of self-expression for these women.

5. Inthe past, | have poked my head into stores like these myself thinking | might like to buy
something that looked good on me. But on closer inspection, the prices did not have me
reaching for my wallet. Gazing at the posh window displays is enough for me.

5. Whatis fashion like where you live? Do “brand maniacs” exist in other countries too?

7. See you nexttime!

VOCABULARY
Kanji Kana Romaji English
to be awfully fond
~(CB B0 ~(CHBLL) ~ ni me ga nai of~, to dote on

old establishment;

ZH Lict shinise shop of long
standing; veteran




<

to build, to make, to

FF< kizuku establish
~EYUV\DOTEBET ~EULWDTEHMCA ~toitte mo kagonde  Itis nottoo much to
(L0 TIEAL 0N wa nai say that~
depression, bad
ARR STNE fukeiki business
200 oaLL hisashii long, long-continued
BEXRIR CZU0&LSIFA jikohydgen self-expression
to peek in through
B NZ< ol an opening, to peep
into a room
BE&H S AGANISES nagameru to gaze

SAMPLE SENTENCES

EFIE. FadL—=ICELEL,

Hanako wa chokoréto ni me ga nai.

Hanako is really fond of chocolate.

HDIEIE. 100F 5k < EHIT,

Ano mise wa 100-nen tsuzuku shinise da.

That store is a 100-year-old establishment.

KF. RFELTHOREFERE,

Kare wa kashu to shite no meisei o kizuita.

He built up a reputation as a singer.

®A. BAROTOFKEFORC—EICL
S D CEBESTIEELL,

Kare ga Nihon no puro yakyd senshu no naka de
ichi-ban da to itte mo kagon de wa nai.

It is not too much to say that he is the best
baseball player in Japan.

RE. HRERPHRRKIL,

Genzai sekaliju ga fukeiki da.

The world market is in a depression now.

FERDRANES EGNELEDT, AL
(/\0

Chugakko no yujin-tachi to awanakunatte,
hisashii.

It's been a long time since I've seen my friends
from junior high school.




&L, BEXRBENEFIS, ENRAENSTEL,

Kanojo wa jikohyégen ga nigate da. Kabe no sukima kara nozoku.

She is not good at expressing herself. | peep through a crevice in the wall.

MATETESNVERAZKSD B,

Mangetsu de totemo kirei na tsuki o nagameru.

() gaze at a beautiful full moon.




